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1. What are PODs in the context of crafting a brand positioning? Explain with an example.

2. What is brand identity? Explain Jean-Noel Kapferer’s six-faced prism to demonstrate six
sides of brand identity.

3. From the perspective of both the firm and consumers, packaging must achieve a number of
objectives. Explain.

4. What is the meaning of later entrants? Explain the benefits for later entrants.

5. “The concept of positioning, product and price are a misnomer in the marketing of luxury
goods’. Explain.

6.  ‘Standardization of advertisement campaigns can yield many benefits for a global company’.
Explain,
(10 marks x 5 = 50 marks)
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