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1A. Briefly explain the Holistic Marketing Concept.
1B. Define Consumer Needs, Wants and Demands with an example.
1C. Differentiate between Marketing and Sales.
(3+3+4 = 10 marks)

2A. Write the important steps in Consumer Decision Making Process.
2B. Explain the importance of Marketing Research to Fashion Marketers.
2C. Briefly explain the primary and secondary types of research.
(3+3+4 = 10 marks)

3A. Explain the ‘Cost Based’ Priciﬁg.
3B. Define a Product. Write about the three levels of a Product.
3C. Explain the length of the Product Mix, Width of the Product Mix and Depth of the Product
Mix.
(3+3+4 = 10 marks)

4A. What are the advantages of distribution channel to the manufacturer’s?
4B. Describe the types of retailer’s in market distribution.
4C. Explain the SWOT analysis.
(3+3+4 = 10 marks)

5A. Define Advertising. Write three advantages of advertising,
SB. Explain Push Pull Strategy with an example.
5C. Write three advantages and disadvantages of Personal Selling.
(3+3+4 = 10 marks}

6A. Explain the factors in the Micro Environment,
6B. Explain the evaluation of alternatives criteria,
6C. Explain the benefits of branding to the consumer.
(3+3+4 = 10 marks)
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